


























Radio Programme Code

be limited to what can clearly be justified by the editorial requirements of the programme
itself, or of an incidental nature.

Consumer Advice

42. Programmes which contain material offering or including reviews or advice on
products or services should apply the highest standards of fair dealing and editorial
values. The real objective of the material must be bona fide consumer advice, and the
presentation must be fair and objective. In addition, the licensee should ensure that the
following rules are complied with:

(@)  the licensee or programme producer should not receive consideration
for making references to products or services in such programmes;

(b) such material must be designed to convey truthful and objective
consumer information about products or services;

(c) the disclosure of brand names must be relevant and appropriate to the
objective of the programme and the products and services are selected
objectively and without regard to the manufacturer or supplier of the
product or service;

(d) such material should be based on research so far as is practicable;

(e) the information conveyed must be accurate and not misleading by
concealing significant facts;

) a wide range of firms or products or services should be included as far as
practicable in order not to give unfair advantage or disadvantage to a
particular brand or firm. In the case of a serial programme, the licensee
may cover a range of products and services within the same series and
not necessarily in one single episode;

(g)  while fair and objective assessment on certain products or services is
permissible, presenters should avoid being carried away by personal
preferences and showering the product or service with excessive praises
and unnecessary details and hence giving it undue advantage over other
products or services, and

(h)  such material should not include products or services insofar as they are
not acceptable for advertising under the advertising code.

Contests

43. No fee is payable either in money or money’s worth for participation in any
contests. Subject to prior approval from the BA, a licensee may deviate from this
requirement in respect of a contest for charitable purposes.
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44, Any contest included in a programme or in an advertisement must offer an
opportunity for all contestants to win on the basis of skill or knowledge and not purely by
chance.

45, All rules and conditions of contests, including commencing and closing dates,
should be clearly and fully announced at the beginning of the contest, and thereafter
adequately summarized on each occasion. The names of winners should be released as
soon as possible after the close of the contest. The conditions of all contests must meet
the requirements of the laws of Hong Kong.

46. Where a contest is included in a programme which is recorded in advance of the
date on which it is broadcast, the closing date for the contest must be fixed so as to
provide a reasonable opportunity for any person listening to the programme to send in an
entry before that date. In the case of a continuing contest which closes immediately on
receipt of a correct answer, the licensee must ensure the immediate notification of the
fact to avoid any waste of time and money by listeners in the submission of entries which
no longer have any chance of winning.

47. Where a contest is included in a programme, references to prizes must not be
made in such a way as to amount to advertising. References to prizes or
acknowledgment of the source of prizes are allowed in contests provided that they are
not excessive. However, there must be no promotional reference to any product or
service.

48. The presentation of tobacco products as prizes or gifts for contests is not
permitted. The presentation of alcoholic liquor as prizes or gifts in isolation for contests
is not permitted.

Sound Effects

49. Programmes should avoid sound effects calculated to unwarrantably mislead,
shock or alarm the listener.

Programme Sponsorship

50. There must be a clear distinction between advertisements and programmes. If
any programme, or part of a programme, is sponsored, supplied or suggested by an
advertiser, clear announcements to this effect should be made. The licensee should be
responsible for the content of sponsored programmes or programme segments. Mention
of a sponsor related product in such programmes or programme segments may be
permitted provided it does not occur frequently and does not obtrude on programme
interest or entertainment.

Elections

51. Licensees shall observe all the regulations and guidelines in connection with
elections issued by the Electoral Affairs Commission.
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Programme Changes

52. Where programmes are not broadcast in accordance with publicly announced or
published programme schedules, the licensee should take reasonable steps to inform
listeners of such changes. These steps may include making announcements at the
beginning of the scheduled time of the programmes affected and at other appropriate
times when the intended listeners of the programmes might be listening to radio.

53, The standards laid down in this Code should also govern advertising content,
wherever applicable.
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